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BOOTH DESIGN & SALESMANSHIP REQUIREMENTS

All participants of the Young Entrepreneur Showcase (YES) may enter the Booth Design and 
Salesmanship Competition as an individual, Simulated Workplace Company, or a Virtual Enterprise 
(VE) Team. The objective of this competition is to design and build a booth that highlights the product 
design, prototype or entrepreneurial idea and focuses on increasing sales. All company employees can 
participate in booth construction and display salesmanship skills.

Booth Design & Salesmanship Submission Guidelines:
• Content: Booths should properly represent the company and its product design(s)/prototype/

entrepreneurial idea. Booths should aim to grab attention to promote sales while always 
maintaining professionalism.

• Presentation: Employees of each company will design and display a booth to increase sales of 
their product, prototype, and/or entrepreneurial idea at the Showcase during specified trading 
hours. The booth must be adequately staffed during the competition. There should be no 
more than 6 employees within a booth during the competition; however, instructors may rotate 
students during the competition to allow all company employees to participate. No instructors 
are permitted in the booth during judging. 

• Salesmanship: Employees should display good salesmanship to judges of the Showcase.  

All YES booths must fit in a 10’x10’ perimeter. Showcase participants must provide their own items 
necessary for their booth. This includes technology, extension cords, promotional materials, etc. 
Tables will be provided. 

Booth Design & Salesmanship Judging Criteria: 
Each element will be rated from 1 to 5 points. Increments of .5 allowed. A score of five is outstanding 
and a score of one needs significant improvement. 

First Impressions: At first glance, how well does the booth grab your attention and draw you 
in?

Booth Design and 
Promotional Content:

How well does the booth uniquely reflect the company, its product(s) 
and/or service(s)? Are product or promotional materials (catalogs, flyers, 
brochures, sample merchandise) used effectively?

Presentation: To what degree is the booth displayed in a professional manner? Is the 
booth neat, clean, and does it make efficient use of space and resources?

Salesmanship: To what degree is the booth adequately staffed by company employees? 
Were judges properly greeted by booth staff? Did employees provide 
a persuasive sales pitch? Did employees exhibit thorough product 
knowledge?
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BOOTH DESIGN & SALESMANSHIP SCORECARD

Booth Number:
School Name:
Individual Name:
Simulated Workplace Company/VE Team Name: 
 

Booth Design & Salesmanship Scoring Elements:
Enter your score 1-5. Increments of 0.5 allowed.

SCORING ELEMENTS SCORE

First Impressions: At first glance, how well does the booth grab your attention and draw 
you in?
Booth Design and Promotional Content: How well does the booth uniquely reflect the 
company, its product(s) and/or service(s)? Are product or promotional materials (catalogs, 
flyers, brochures, sample merchandise) used effectively?
Presentation: To what degree is the booth displayed in a professional manner? Is the 
booth neat, clean, and does it make efficient use of space and resources?
Salesmanship: To what degree is the booth adequately staffed by company employees? 
Were judges properly greeted by booth staff? Did employees provide a persuasive sales 
pitch? Did employees exhibit thorough product knowledge?

TOTAL:

Comments: 

Scorecard

5: Well above standards
Outstanding execution: content and/or strategies are clear, comprehensive, thoughtful and very well 
researched and/or developed.

4: Above standards
Well executed: content and/or strategies are evident and well researched and/or developed.

3: Meets standards
Includes essential components: content and/or strategies are evident; most components are researched 
and/or developed.

2: Below standards
Missing essential components: content and/or strategies are not evident or unclear; research and/or 
development are below standards.

1: Well below standards
Major flaws.


